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WELCOME TO GOING 
GLOBAL!

❖ADRIENNE MONTEATH –VAN DOK – FOUNDER AND 

PRINCIPAL AT BLOEM CONSULTING

❖NICHOLAS FROST - PRINCIPAL AT BLOEM CONSULTING
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AREAS OF FOCUS

❖ INTRODUCTION

❖ SHARING YOUR VOLUNTEERING EXPERIENCE

❖ ETHICAL COMMUNICATIONS AND STORYTELLING

❖ Q&A

❖ CLOSING
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DIGITAL HOUSEKEEPING

A FEW THINGS TO KEEP IN MIND DURING THE SESSION

❖ THIS IS A SAFE SPACE WHERE EVERYONE SHOULD FEEL 

COMFORTABLE TO SHARE THEIR IDEAS AND EXPERIENCES.  

❖ IF YOU WISH TO INPUT YOU CAN EITHER RAISE YOUR HAND, 

PUT YOUR QUESTION IN THE Q&A SECTION, OR POST IN THE 

CHAT.  

❖THE SESSION WILL BE RECORDED.  

❖THE SLIDES AND SESSION RECORDING WILL BE MADE 

AVAILABLE ON THE GOING GLOBAL WEBSITE.
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SHARING YOUR 
VOLUNTEER EXPERIENCE



COMMUNICATING YOUR EXPERIENCE

❖ WHO WOULD YOU LIKE TO SHARE YOUR EXPERIENCE WITH?

❖ HOW WOULD YOU GO ABOUT THAT?

❖ WHAT PLATFORMS WOULD YOU USE?

❖ WHAT PREVENTS YOU FROM SHARING YOUR EXPERIENCE?

6



EXAMPLE
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UNDP

https://undpeurasia.medium.com/10-

instagram-accounts-to-follow-closely-if-

you-are-passionate-about-humanitarian-

work-9e5b241f226e

Accessed 28/09/2021

https://undpeurasia.medium.com/10-instagram-accounts-to-follow-closely-if-you-are-passionate-about-humanitarian-work-9e5b241f226e


EXAMPLE

• SOURCE: INSTAGRAM 

CHILDHOPEFOUNDATION

(ACCESSED 29/09/2021)
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ETHICAL 
COMMUNICATIONS AND 

STORYTELLING



WHY?

❖CONSENT

❖GDPR AND ITS REACH

❖PERSONAL SENSITIVE DATA

DATA REVEALING RACIAL, ETHNIC ORIGIN, RELIGIOUS 

OR PHILOSOPHICAL BELIEFS, DATA CONCERNING 

HEALTH, BIOMETRIC DATA OR A PERSON’S SEX LIFE OR 

SEXUAL ORIENTATION, POLITICAL ORIENTATION AND 

TRADE UNION MEMBERSHIP.
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CONSENT 

❖ INFORMED CONSENT,  

WHAT DOES THAT MEAN?

❖WHAT IS THE DIFFERENCE 

BETWEEN CONSENT AND 

ASSENT?
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Source: The DHS Program
Harnessing Technology to Streamline Data 

Collection - The DHS Program Blog

(accessed 29/09/2021)

https://blog.dhsprogram.com/harnessing-technology-streamline-data-collection/
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ETHICAL STORYTELLING 

❖ GOES BEYOND THE LEGAL REQUIREMENTS –

CHECK THE POLICY OR CODE OF CONDUCT 

FROM  YOUR ORGANISATION.

❖ FOR EXAMPLE, IMAGES: 

❖ REPRESENTATION

❖ ACCURACY

❖ IMAGE MANIPULATION

❖ TRANSFER AND RETENTION OF IMAGES
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IMAGES
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Source: WaterAid

Facts and statistics | 

WaterAid, leading water 

charity, est. 1981. 25.9 

million people reached 

with clean water (accessed 

29/09/2021)

https://www.wateraid.org/us/facts-and-statistics


IMAGES
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Source: ICRC

Helping South Sudanese 

affected by conflict | ICRC

(accessed 29/09/2021)

https://www.icrc.org/en/where-we-work/africa/south-sudan
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ETHICAL STORYTELLING CODE OF 
CONDUCT THET



QUESTIONS?

PLEASE USE THE CHATBOX OR UNMUTE YOURSELF.



RESOURCES

❖ PULSE PLATFORM: LIVE FEED | PULSE PARTNERSHIPS

❖ THET VOLUNTEER TOOLKIT: VOLUNTEER TOOLKIT - THET

❖ VIRTUAL VOLUNTEERING: VIRTUAL VOLUNTEERING WITH 

LMIC PARTNERS – THET

❖ WATERAID ETHICAL IMAGE POLICY:ETHICAL IMAGE 

POLICY.PDF (WATERAID.ORG)
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https://pulsepartnerships.org/
https://www.thet.org/resources/7797/
https://www.thet.org/get-involved/volunteering-with-thet/
https://www.wateraid.org/us/sites/g/files/jkxoof291/files/Ethical%20Image%20Policy.pdf


THANK YOU!

WWW.BLOEMCONSULTING.COM


